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Client: 
Cassidy Atkin

Cassidy is the owner of Atkin
Arrangements. Her company has
taken off in the past year and she
came to me to get some help with
social media. She wants her brand and
online presence to be more
professional and cohesive.   



The target audience is newly engaged
women, men age 24+, and women in
general. We are also targeting people
who enjoy flowers, have loved ones,
and are getting married or hosting a
big event. 

Target Audience SWOT Analysis

Strength: Beautiful work, has a very
strong client base

Weakness: Needs a more solid brand
so they can be more recognizable

Opportunity: Can make her brand
more unified

Threat: Other floral businesses 





The color scheme took a lot longer to nail down than I
had anticipated. The client and I picked out some colors
that we thought looked good, but after the stylized
branding photoshoot, we had to change the colors in
order to fit all of the pictures we had just taken. I wanted
every single picture and post made on social media to
be cohesive and united which meant we really had to
take the color scheme seriously. Since there are so many
different colors involved in this business due to so many
different types of flowers, we had to pick colors that
would work well with many different things. We kept it
pretty neutral to accommodate the fun, bright colors
that would be added through photos. 

Color Scheme Process



Branding Shoot
Prepared for and executed a
successful branding photoshoot.
Now we have plenty of content to
use for all marketing purposes
that keeps everything unified.
This photo displays the mood
board/ preparation for the shoot.
This was the inspiration. The
following page will show the
results of the shoot. It was very
successful.  



Results



Overall, the branding shoot was very successful and we were able
to create a recognizable, clean brand. It took a lot of time and

effort, but all of this work helped create exactly what the client
wanted as well as something that was simple and beautiful. Now,

there is a solid foundation that our client can continue to promote. 



For social media, there will be 3 different kinds of posts.
These will be text, a photo, or past experience. The text post
will be testimonials and quotes. The photo will be a picture
from the branding photoshoot. The past experience post will
be showcasing work the client has recently performed or
could be a bride highlight that shares a little bit about the
bride's story. Each week there will be 1 post shared from each
one of these sections totalling 3 posts a week. Posting from
each of these sections will create variety in the Instagram
feed while still maintaining the brand's style by using the
templates that have been created. The photo to the right
shows a mock-up Instagram feed using this method. 

Social Media



Text Posts



Photo Posts



Past Experience Posts



Template Files

The client feels comfortable in
Canva so it's the best place to
keep all of the templates. This
will help her to have quick access
and to be able to stick pictures
and quotes in to produce more
content very easily. The brand
colors have also been inputted so
it's there whenever she needs it.



Social Advertisements



I taught the client how to use the Facebook Ads Manager so
that she can use these ads I have created and promote them
to raise more awareness for her brand. Overall, the client is
happy and excited to begin posting this new content on her

Instagram feed.  I really feel that I have accomplished the
purpose of building a solid, unified foundation of a brand for

her so that she can go forward with confidence in her
business. 


