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OUR BRAND
WHO WE ARE:
Tahoe Outfitters is a brand that 
specializes in outdoor gear and 
apparel. We strive to promote and, 
within our company, live, active 
lifestyles. We sell durable, eco-friendly 
water bottles that we want individuals 
to associate with as they explore the 
beauties of, not only Lake Tahoe, but 
of the Earth, with a dependable water 
bottle on hand at any moment.

MISSION & VALUES:
Tahoe Outfitters is designed to create 
a feeling of giving back and belonging 
to a community. We love Lake Tahoe, 
its natural beauty and the recreation it 
provides. We want to foster a feeling 
of love for the community through our 
products and the respect we show the 
land we enjoy exploring. 

AUDIENCE:
Our primary audience consists of 
individuals, groups, and families that 
enjoy being active and outdoors, and 
are frequent travelers to the Tahoe 
area. This audience also includes 
environmentally conscious individuals 
that want to give back to their 
community.

Our secondary audience includes 
students, individuals who are always 
“on-the-go”, and locals to the Tahoe 
area. 59% of our consumers are between 
the ages of 15-30 making millennials 
our targeted age group.



OUR BRAND
BRANDMARK
The brand mark originates from Lake Tahoe 
itself. Since the brand promotes an active and 
environmentally conscious lifestyle, especially 
in the local area, it was important to include 
a recognizable shape of Lake Tahoe. This 
is especially important because it creates a 
visual for individuals to connect with. 

For those that like to travel, or love Lake 
Tahoe, they can associate themselves with the 
location through our brand because our mark 
is so easily identifiable. 

The cutout of the mountains represents 
the Sierra Nevadas that surround Lake 
Tahoe and to further push the idea of being 
outdoors/traveling/being on-the-go or just 
enjoying nature.

Another element implemented into the logo 
is the texture that was created from an image 
of stones. This alludes to the mountains 
and the sense of being outdoors. This gives 
a feeling of the adventure and beauty that is 
found at Lake Tahoe, or in nature in general.



OUR BRAND
BRANDMARK USAGE
The brandmark spacing is determined 
by the letter width from the logotype. It 
is important that the logo always has, at 
minimun, this amount of space between it 
and the next element in a design.

This logo image, without the name, can be 
used sparingly in different colors from the 
color palette. These colorful variations of 
the logo can be used in situations where a 
design is being put on a neautral colored 
contrasting background. 

Since Tahoe Outfitters provides outdoor gear, 
such as waterbottles, these logo variations can 
be used on different colors of waterbottles to 
create a greater variety of products.



TYPOGRAPHY
TYPEFACES
Avenir Next LT Pro was chosen as the main 
font family for Tahoe Outfitters. The brand 
identity needed a font that could show the 
sturdiness and durability of the company’s 
identity and product(s). This font family 
is bold, sharp and sturdy, making it more 
powerful in its heavier weights, but simple and 
delicate in thinner weights.

Avenir Next LT Pro, heavy, is the 
typographic face of Tahoe Outfitters. There 
have been special edits made to this font to 
add in a personal touch of the brand. Some 
cuts have been made to some letters that have 
intersecting strokes, an attribute that connects 
back to the cutout shape found in the logo. 

*Displayed are all the heavy weighted letters 
that are uniquely designed for the brand.

The Centaur MT Pro regular weight was 
chosen for body copy usage, and in other 
instances where there is less of an emphasis 
on displaying a visual cue to the brand. For 
example, this font would be used in large 
bodies of text, or content copy for web pages.

Primary Font   |   Avenir Next LT Pro

Primary Font   |   Avenir Next LT Pro Heavy *modified*

regular

italic

demi

bold

heavy

Secondary Font   |   Centaur MT Pro

regular

bold
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COLOR PALETTE



PHOTO LIBRARY
PURPOSE
The purpose of having a library of photos 
for Tahoe Outfitters is so that the company 
has visuals to assist in showing off their 
brand identity. This is a way for returning 
and new customers to connect with the 
company. These photos are to portray the 
vision, and values that Tahoe Outfitters are 
passionate about and can be used across 
many platforms. Images can be used on 
social media as well as on a professional 
website for the company.

STYLE
In order to incorporate the overall brand into 
the photo library it is important that any 
photos that are taken include one or multiple 
of the following: the product, nature/
outdoors(especially Lake Tahoe), and people. 
These three things help to push the values 
and mission of Tahoe outfitters. Images 
should be edited to embrace the beauty of 
the outdoors and the people in it, with a 
clean and natural editing style.




