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"VOICE Advocacy
embraces the conviction
that people committed
to mutual respect,
compassion, truth and
equal opportunity can
build to common
ground necessary to
solving shared
problems." 

-Andra Hansen
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Who is Voice?
VOICE is a non-profit organization focused on
bringing awareness and service to those who are
within our communities.

The purpose of our Social Media is to help the
communities we serve to be aware of information,
events, and service opportunities. 

As Social Media Volunteers we need to be
representing the hope that can come from being
enlightened on a variety of subjects. Many of the
topics we discuss are not openly discussed on
social media or in some communities. We are
advocates for the community!

"VOICE partners with local organizations to
complete projects of value to the community.

Doing our work is a privilege."
-Andra Hansen
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Getting Access

 Go to the VOICE Advocacy Facebook page.
 On the left-hand side of the screen, there should be a
"Manage Page" column. 
Go to "Page Settings". 
Go to "Page Roles". 
Click "Add Role".
Type in the name of the new volunteer who will be helping.
Make them an editor. 

In order to actually publish creations on Facebook, you will
have to receive 'Editorial' permissions from Andra Hansen. 

These are the steps to do so. 
1.
2.

3.
4.
5.
6.

To un-add someone, follow the same process but "edit" their
abilities. From there you can delete them. 

Locating the Page
The page itself is called "Voice Advocacy". 
You can locate it with the logo which is used as the profile
image.

Once you are added to the page as an editor, you can change
profiles on your phone for the publications by clicking the
profiles on the bottom and changing it. On a computer you 
can find the page itself and will automatically be able to edit. 
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Accessing Google Drive

 

As VOICE, we have a Google Drive where all designs, logos, and
necessary information will be stored. This allows for a more
collaborative effort on behalf of the team lead and the members
assigned for the semester. 

Andra will have to add you to Google Drive. 
Choose which email you would like to use. 
Give her the email where she will share the folder with you. 
From within the folder the images that you want to post for
approval. 

Logos will be within the folder where you can download for use
with each post. 

If you have an excess number of posts created, you will be able to
upload them to the Google Drive folder where we can access
your creations. 
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Publication Cycles
Publishing should be followed by this schedule. 
Changes can be made as needed when it comes to events or
specific requests by Andra. Holidays may also shift the
schedule. The goal, however, is to post 3 times a week. 

Monday Wednesday Friday

Quotes
Inspirational
Images
Uplifting Images

Statistics
Information
about a topic
Professionals
who can help.
 Research

Partner Information
Resources
Events in the Area
Service opportunities
Volunteers 

All posts need to be approved by Andra.  This is especially
critical at the beginning of your volunteer experience. 
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Post Examples

A simple image with a
more detailed

description

You can use Canva
templates, or get an image

and mix it with simple
words. 

Infographics or pictures
about the things we do or
what we want to promote. 

Motivational/ Inspirational
Quotes
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Themes and Topics
When creating a post it helps to have a purpose

behind your creation. Here are some of the big

themes we like to use. 

Suicide Prevention and Statistics

Mental Health Awareness

Statistics about Families

Local Numbers when it comes to the elderly or youth. 

Information about after-school programs. 

Resources for Help. (National and Local numbers) 

Quotes from Volunteers 

Quotes from partners or Andra

Profile Pieces on people who serve. 

Information about partners

Refer to this website for dozens of daily

themese/holidays.

https://nationaltoday.com/national-day-calendar/
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Monthly themes
January

February

March

April

May

June

July

August

September

October

November

Decemebr

 

Hunt for Happiness Week (16-22)

Black History Month

National Ethic Awareness Month

Stress and Sexual Assult Awarness

Mental Health Month

LGBTQ Pride Month (awerness)

Social Wellness Month

12th- National Youth Day.
21st- Senior Citizens Day

Suicide Prevention Month

Bullying Prevention Month

Home Care and Hospice Month

Seasonal Depression Awarness

Use this link to find more Daily, Weekly and Monthly themes
https://crestline.com/c/calendar-of-events
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Partner Organizations
VOICE works with many different organizations. Each
provides a different service but can help in many ways.
They help in community conversations and assist in us
serving them. 

Center for Hope

Idaho Department of Correction

Upper Valley Child Advocacy

Eastern Idaho Public Health

Madison Hospital

Jefferson School District 

Idaho Falls City

Eastern Idaho Community Action Partnership (EICAP)

United Way 

Building Help Today
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Contacting Partners

Center for Hope
(208) 538- 1888

Eastern Idaho Public Health
(208) 745- 7297

Upper Valley Child Advocacy
(208) 745- 2612

Eastern Idaho Community Action Partnership (EICAP)
(208) 522- 5391

Rexburg Family Crisis Center
(208) 356- 0065

The best way to contact partners is to just call the main
numbers available online. Any specific numbers for people
should only be people contacted by Andra unless
otherwise directed by her. 

Here are the numbers of our frequent partners whom you
will contact and involve in community conversations and
other events.



Original Logos

VOICE Logos

Logos with Transparent
Backgrounds

These can be used on
photos or images with

black backgrounds. 
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Design Elements
Fonts

#54B295

Open Sans                                          Glacial indifference

Arimo                                             Antic

The font on the logo is:  AVENIR

When creating basic posts on Canva there is no limitation to the types
of fonts that can be used. The requirement is that the post look
professional and is easily read by others. Typically Serif fonts are the
best option. The suggested fonts are:

This is the teal color that is used for the logo. 

Colors

#000000

#FFFFFF
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Future Goals

Become Advocates
Within Our Communities. 

Break stigmas
Educate the public 
Give information about where to get help
Bring a message of hope to individuals and families

VOICE is still growing within Eastern Idaho, which means our social
media will be a key element in our influence on those around us.
We want to use the platform to be motivational and provide the
message that there is hope within the many struggles people face. 

We want to;

      
     






