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Background
Arbor was established in 1995, by Bob Carlson and Chris Jensen. Their business grew from the 
simple idea of bringing environmental conservation to the surf, skate and snow industry. Arbor 
became the first action sports brand to focus on protecting the planet. Across all they do, Arbor 
commits to sustaining the environment. A portion of every sale is donated to their conservation 
efforts to protect and restore the Koa forests of Hawaii. They are the only brand in action sports 
restoring forests.

Arbor is known for their unique look of using sustainable, real wood top sheets and cores in 
both their snowboards and skateboards. 

Arbor’s Mission 
Deliver responsible progression by blending forward-thinking design 

and traditional craftsmanship, with sustainable materials and 

production methods.  



Establish a 2024 Snowboard Collection that will allow Arbor to 
increase awareness among the snowboard target audience of 
their sustainable snowboards, and true mission: environmental 
conservation of the planet. 

Sustainable Skateboards and California just go together. Likewise, 
Snowboards fit well nearer inland. There are 4 nationally known 
ski resorts and several smaller resorts in the states of Idaho, 
Wyoming, Utah, and Colorado. 

Arbor can establish a retail store in the hub of this area, tailored 
more towards their snowboard line. This will allow awarenss of 
Arbor’s high quality wood top sheet snowboards to grow in a 
population of those who love to board, but are not aware of 
Arbor’s true mission. 

Opportunity Proposal

Additional Proposition

Next Arbor Flagship -  Salt Lake City, Utah 

Arbor originally began by building snowboards. With every season, they have 
taken their game to the next level. 

Today, their skateboard production is the strongest part of the brand. This is 
mainly due to the location of Arbor’s headquarters and 3 retail stores. All of 
which are sourced in southern California.

Each year, a new line is released with a specified theme, unique to Arbor’s style. 
However, the snowboarding community is becoming less aware of the Arbor’s 
environmental conservation efforts as skateboarding grows. 



land   air   sea

Execution
down to earth campaign

The 2024 Snowboard Line Will Emulate The 3 Foundational 
Pillars Of Our Planet: 

As all three deserve to be protected, they will be included in the collection. Each board will 
also beautifully illustrate an animal that symbolizes each pillar’s environment. 

Back in the 90’s, Arbor became known as, “The Hippie Company”. Though the connotation 
was negative back then, today Arbor is commended for their efforts in environment 
sustainability. The nickname is now an aspect of how Arbor differentiates their brand. 
Therefore, the snowboard line will adopt the essence of the hippie culture. 



land
the bear
As an animal on land, the bear is a one of the most 
loved wildlife. The bear represents power and strength. 

The design concept depicts straight tapering lines to 
represent structure without compromising the leading 
movement to the main focal point. 

The retro pop of under-belly color shows there’s more 
underneath the surface than we realize. 



air
the eagle

The eagle is a magestic animal that 
represents the pillar of Air. It is a creature 
of freedom and exploration. 

The design concept depicts a contrast of 
structure and flow. As air is a nonvisable 
element, lighter wood and colors were 
choosen to emphasize the white space, 
leaving the board light and airy. 
 



sea
the sea turtle

As an animal of the sea, the sea turtle 
represents adventure and courage. Sea 
turtles are one of the most common sea 
creatures to be rescued and protected. 

The design concept depicts strong 
movement as to symbolize the constant 
motion of water.  The warm and cool 
colors harmonize like an ocean sunset. 
 




