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Abril Arellano was born in Mexico City. She is a student of communications

at Brigham Young University Idaho. She is completing her degree in public

relations.

In 2016 Abril’s Mother passed away from an unexpected illness. During this

time Abril wrote a lot of reflections in her journal. She wants to share her

inspirational ideas with the people around her that might go through the

same problems. 

Abril Arellano has been a passionate project. She loves to listen to people

and connect with them. One day she would get all the credentials that

would allow her to travel the world to share her message in Spanish,

English, and Portuguese. 
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Introduction
Biography



Situation Analysis
Abril is a new content creator and future public speaker. One of the challenges
she is facing is that she has no brand or platform to represent her. It is crucial to
create all the tools she needs to target her audience.

 Her targeted audience is males between 25-50. In our culture men do not feel
comfortable going to therapy and expressing life challenges. 

They are more likely to commit suicide. The National Institute of Metal health
says that nearly one in five U.S. adults lives with a mental illness (52.9 million in
2020). In 2020, 9.1 million (64.5%) received mental health treatment in the past
year. More females with serious mental illness (69.9%) received mental health
treatment than males with SMI (54.9%). Abril wants to create content that could
help them. 

Goals and Objectives

To build a brand, create social media content to target males between 25-
50 and deliver her first speech. 
The deadline for the project is November 19, 2022. 

Motivate and inspire males between 25-50 to consume more mental health
content on social media and invite them to assist in the first motivational
speech conference by Abril Arellano
Measurable: At least 20 people have to follow the Instagram account and
assist with the motivational conference. 
Audience specific: Males between 25-50. 
Relevant: This objective is relevant because it will help build the brand and
social media presence. 

Goals:

Objectives:
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Challenges

Positioning
Abril Arellano Inspirational connect and listen to connect with males
between 25-50 across the world to motivate them to take care of their
mental health. 

Abril Arellano creates content to inspire and motivate males between 25
to 50 years old to not neglect their mental health. 

Key Messages

1.- Abril Arellano will bring awareness to the topic of mental health and how
this affects all areas of our lives. 

2.-  Motivational speaking published on social media can save lives.

3.- Abril Arellano will create social media platforms to support people with
mental health problems with a solid community. 

4.-  Social media content can inspire people to seek mental health help. 
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Communication Vehicles
Abril Arellano will use Instagram as the main platform to promote
her content.
Tik Tok is a secondary platform to get followers and interact with
them.
Posting content at least once a week to get followers organically.
Analyze the followers to see if the targeted audience is being
influenced.  

Time Chart

October 10, 2022: Create logo, and social media platforms, and design
the basics of the brand.
October 24, 2022:  Create 4 to 5 videos with the main messages.
November 7, 2022: Deliver a motivational speech. 
November 19, 2022: Create live videos to interact with your audience. 

BY: 
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Strategies and Tactics

Strategy Tactics

Build a social media presence. Create an Instagram page.
Post a short video between 1 to 2
minutes. 
Post stories every day,

Build the basics of the brand. Create a logo.
Red and black as the main colors of
the brand. 
Design posters for advertising.

Deliver a motivational speech. Invite at least 20 people to the
event.
Ask for feedback on Instagram.
Analyze data after the event to
redirect social media content. 

Interact with the audience. Interact with the audience through
live videos to learn about their
wants and needs. 
Post polls on Instagram
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Abril Arellano Motivational speaker conference invites the community

to elevate their consciousness about mental health issuness. 

Event

Samples
Basic Design and logo
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Four Simple Steps

Use the Instagram poll to get feedback on the content,

Encourage the audience to share their experience by using the

hashtag #lifeismovement. 

Ask questions when interacting with the audience through the live

videos.

Monitor social media data to learn new information for future social

media content.

Public Relations strategies have helped Abril Arellano as a content creator

and motivational speaker to analyze the progress of building a social media

presence. The strategies were targeted to help the weaknesses in the

project. Also, it provided different tactics to develop a better relationship

with my audience. Applying a public relations plan helped the client to feel

more confident to continue working on her goals.

Evaluation Plan

Conclusion


