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Executive
Summary

I’m a pretty simple lady. I usually wear my hair in a low
ponytail. I alternate between the same two orders at Chick-
fil-A— the chicken sandwich or the 8 count nuggets (with
Chick-fil-A sauce, of course). I typically spend my time
hanging out with my husband, going to the gym, or
watching movies.

This got me thinking. What activities, foods, and
experiences have I missed out on because I am so used to
the same routine every day? This is the thought that
sparked the creation of the Instagram page
@never_untilnow. This page consists of 70 reels I created
of me doing things I have never done before. 

Not only was this project a fun way for me to get out of the
norm and try new things, but it also provided an
opportunity to show future employers my creativity and
ability to think outside the box.

Over the past month and a half, my efforts to achieve my
brand goals have delivered great results. My account
gained 70 followers, my videos reached hundreds to
thousands of views, and I received positive feedback from
followers about how much they enjoyed my reels.



Goals:
Besides my goals to establish my brand on Instagram and
continuously create entertaining content that would want
my audience coming back for more, I also had a goal to
simply get myself out of my comfort zone through the
content I made. I wanted to step out of the norm and do
things I would not have done otherwise.

Along with these goals, I also hoped that each of my reels
would eventually reach 1,000 people and acquire up to 50
likes each. I also hoped I would gain 10 new followers from
those who came across my content. 



Content
Strategy

In order to accomplish my brand goals, I needed to create a
detailed content strategy. This strategy included using
branded hashtags, such as #neveruntilnow, along with
relevant and popular hashtags to establish my account and
expand its reach. Furthermore, as posting progressed, I
tried to make sure I used trending audio for my videos, so
more people would see my videos. I also created content
that fell under the three content pillars below:

Food/Drinks

Health/Beauty

Indoor/Outdoor Activities

Creating reels that fell under these three content pillars
helped my feed stay consistent and organized, and helped
my audience know what content to expect next.



My audience mostly consisted of females between the ages
of 19-28, who are either in school, working, or stay-at-
home moms. The health/beauty content pillar was great to
have because it really appealed to my audience.  

My brand provided content that my audience could look
forward to every day. It not only provided entertainment,
but it inspired them to try new things as well. 

Audience:

Competitors:
My competitors included accounts like @ugh_madison and
daniellevizcarra22. Although they are not posting the same
content I was, they post fun, engaging content that is
unique and entertaining. It was important for me to make
sure my content stood out against my competitors and that
it had a unique twist. 



@ugh_madison’s account @daniellevizcarra22's account

I learned quite a few things from my competitors. From
@ugh_madison’s account, I learned that it is important to
think outside of the box and create content that no one has
seen before. For example, she ran a marathon in Costco.
This, along with many of her other videos, has  generated
significant reach and high levels of interaction on her
platform.

Danielle’s account includes videos of her doing fun things
after she gets off of work. From her account, I learned how
important it is to be yourself. People like seeing a content
creator’s personality shine through. Her content includes
reels of her doing pretty simple activities, but they are
entertaining. This showed me how important it is to create
quality content that is edited well.



Brand Style Guide:

Content Calendar:





The
Work

Content:
The content I created accomplished my desired goals by
further establishing my brand and increasing its
recognition, producing engaging content to expand reach,
and building a loyal audience that looks forward to each
new video. 

My content aligned with my strategy in the fact that all of
the content I posted fell under the three content pillars:
Food/drinks, health/beauty, and indoor/outdoor activities.
Also, my use of relevant hashtags and trending audio
aligned with my strategy, and helped my content reach
more people.

The content I created was relevant to my intended
audience since it provided entertaining content that my
audience enjoys watching. They love watching unique,
interesting content on social media, and my channel
provided that. I also created content about trying certain
things that my audience ended up trying as well.



Top 10 Highest Performing Posts
(Based on Reach):

This is a reel where I shaved my husband’s full beard for
the first time. It was one of the last reels I posted, and it
was part of the indoor/outdoor activities content pillar.
The reels in this content pillar tended to perform really
well. This is most likely why it had such a high reach. 

Likes: 21
Shares: 0
Saves: 0
Comments: 2
Reach: 1,673
New followers: 0
Engagement rate: 32.9%

1

Click here to view post

Likes: 12
Shares: 3
Saves: 0
Comments: 0
Reach: 1,400
New followers: 0
Engagement rate: 21.4%

2

In this reel, I tried Selena Gomez’s mascara hack. It
generated a high reach because the health/beauty content
pillar typically generated higher numbers in that area.

Click here to view post

https://www.instagram.com/p/DCTfdRrRI9M/
https://www.instagram.com/p/DCV0owsRUvP/


Likes: 24
Shares: 0
Saves: 0
Comments: 0
Reach: 1,202
New followers: 0
Engagement rate: 34.3%

3

This reel showed my husband and I playing real life
fruit ninja. This reel performed well since the
indoor/outdoor activities content pillar typically
generated some of the highest views among non-
followers.

Click here to view post

This is a reel where I tried a new glute technique at
the gym. This was a great video for a high reach
because the topic was relatable and the reel
contained beneficial information.

Likes: 17
Shares: 1
Saves: 2
Comments: 0
Reach: 1,085
New followers: 0
Engagement rate: 28.6%

4

Click here to view post

https://www.instagram.com/p/DCQiMAGsqdb/
https://www.instagram.com/p/DCLiWnDuNYE/


Likes: 22
Shares: 1
Saves: 0
Comments: 0
Reach: 873
New followers: 0
Engagement rate: 32.9%

5

In this reel, I got my face smashed into a cotton candy
cake (a flavor I had never tried before). This reel
generated a reach of 873, 22 likes, and one share, most
likely due to its entertaining nature.

Click here to view post

Likes: 18
Shares: 0
Saves: 0
Comments: 6
Reach: 727
New followers: 0
Engagement rate: 38.7%

6

This is a reel where I went to a soda shop and asked the
worker to surprise me with her favorite drink.
According to Instagram, “this reel reached 779% more
accounts than the average of [my] recent reels.”

Click here to view post

https://www.instagram.com/p/DCbABFUuorL/
https://www.instagram.com/p/DBiWm1quAIA/


Likes: 24
Shares: 0
Saves: 0
Comments: 4
Reach: 617
New followers: 0
Engagement rate: 40%

7

In this reel, I tried a new hairstyle. Since this was one of
my earlier videos, and it did quite well, I made it into a
five part series. However, out of the five reels I made,
this one performed the best.

Click here to view post

Likes: 19
Shares: 0
Saves: 0
Comments: 0
Reach: 543
New followers: 0
Engagement rate: 27,1%

8

This reel was about me turning 25. It showed all the
birthday festivities I enjoyed. This video was part of the
indoor/outdoor activities pillar, which is most likely
why it resulted in a high reach.

Click here to view post

https://www.instagram.com/p/DBClNfoSVSN/
https://www.instagram.com/p/DCa-__yO4Ya/


Likes: 27
Shares: 0
Saves: 0
Comments: 0
Reach: 433
New followers: 0
Engagement rate: 38.6%

9

In this reel, I tried curling my hair with leggings. It was
the 17th reel I posted. In the series of videos I posted
prior to this one, the reels about health/beauty were
the ones that resulted in the highest reach. Therefore, I
am not surprised that this reel made it to the top 10
performing posts based on reach.

Click here to view post

Likes: 26
Shares: 0
Saves: 1
Comments: 8
Reach: 333
New followers: 0
Engagement rate: 37.1%

10

This reel showed my attempt at making Halloween-
themed pizza. It most likely performed well due to the
fact that I made it during the Halloween season when
reels like this were popular. Also, I used a Halloween-
themed song, which could have also contributed to the
high reach.

Click here to view post

https://www.instagram.com/p/DBIUXylM8CE/
https://www.instagram.com/p/DBt4n58PUui/


Results:

Over the span of a month and a half, I managed to post
70 reels. This resulted in 23,900 views, 1,155 likes, and
138 comments in total. It also resulted in 9 saves, 7
shares, and 286 profile visits. In the end, I was able to
acquire 70 followers. 



Evaluation/
Conclusion

Overall, I was successful in the fact that I was able to
establish my brand on Instagram, start a loyal following,
and increase in reach with the reels I posted. I was able to
create a loyal following through word-of-mouth. I reached
out to friends, family, and co-workers, and encouraged
them to follow my Instagram page. Also, I expanded my
reach by coming up with unique video ideas, taking the
time to research trending audios, using relevant hashtags,
and looking at viral trends.

Although I was successful in reaching these goals, there is
an area in which I fell short. Due to medical emergencies
and a few life challenges, I missed a few days of posting
consistently. This impacted the progression of my channel.
I would improve upon this in the future by striving to
consistently post each day, but also give myself a little
grace if emergencies do come up.

Along with the fact that I was not able to post consistently, I
also fell short in reaching my goal of acquiring 50 likes on a
post, as well as my goal of gaining 10 new followers from
people who saw my content. However, despite these
challenges, I was able to expand my reach to over 1,000
people, acquire 70 followers, and step outside of my
comfort zone. I pushed myself to think outside of the box
and do things I otherwise would not have done. And
because of that, I have grown tremendously.  



The
Feed










