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Execulive Summary

At Clarabelle’s Wellness Co., we believe
skincare should be as pure as nature
intended. Our non-toxic, handcrafted
skincare products are made from garden-
grown herbs nurtured by my
grandmother’s own hands. Every
ingredient serves a purpose—no harsh
chemicals, no artificial fragrances, no
unnecessary fillers, just simple, effective
skincare.

Our Purpose
We exist to provide a clean, natural
alternative for those who want better for

their skin. Our formulas embrace the

power of herbal remedies, offering gentle
yet effective solutions that nourish and
restore.

Our Goals
« Make safe, non-toxic skincare
accessible to all.
e« Honor tradition and simplicity in every
product.
e Empower customers to care for their
skin naturally.

Key Takeaways

Clarabelle’s Wellness Co. is more than
skincare—it's a return to nature, a
celebration of time-tested remedies, and a
commitment to skin health




ackground

My grandma (Nana) got into natural skincare
creation right after COVID-19 and began making her
own products. Since beginning her journey in natural
skincare, she now has recieved her diploma in

Herbology and has a diverse knowledge of natural
herbs and remedies.
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Brand Sltory

Clarabelle is my grandma’s Jersey Dairy cow who has been
on the ranch with her for around 3 years now! Nana bottle-
fed & halter-trained Clarabelle from 3 weeks of age.

Clarabelle was the inspiration behind the name for the
brand. Nana hopes to someday utilize Clarabelle’s milk in
some of her natural skincare products.




DGRAPHICS PSYCHOGRAPHICS
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Revised Content Pillars

PRODUCTS

Showcasing the products
created and available on
Etsy.

N
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INGREDIENTS

Highlighting the
natural/organic ingredients
and their redeeming
qualities.

PROCESS

Showing the “how” behind
the products we
handmake.

FAMILY

Content related to the
relationship between Nana
and |, or showcasing
Clarabelle.



Slyle Guide
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COLOR PALETTE
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Rebrand

PREVIOUS BRANDING

Initially
Clarabelle's
showcased
Clarabelle as the
brand logo, and
kept natural colors

. for branding.

REBRAND
Going forward, |
chose more bright
colors that pop out
to the eye.
clarabelle’s

WELLNESS The oranges bring

. more life to the

brand.



Instagram
Siralegy
Execulion

Primary Objective

Increase Engagement on the Instagram
account by 2% on average and grow
following by 300 people.

Sccondary Objective

Make 10 Etsy sales by April 10 2025
through utilizing Instagram.



Clarabelle's Wellness Co.

15 42 37
posts followers following

WELLNESS

Lip Balms, Soaps & Salves!
Helping my grandma start her own non-toxic skincare line!

? Nampa, Idaho

@ www.etsy.com/shop/ClarabellesWellness

+ Add school

Professional dashboard
6.3K views in the last 30 days.

[ Edit profile j [ Share profile J
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SINCE

Account
Analyhics ‘e

8.1K 209

Account Views Profile Visits

9 163

Etsy Link Taps Likes

14 4

Comments Saves




Most Engaging
Reel
28
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2nd Most Engaging
Reel
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Mosl Viewed Reel
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.. clarabelleswellnessco Likes
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Most Engaging
Posi
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2nd Most Engaging
Posli
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TiKTok
Sirategy
Xecuiion
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| Make 10 Etsy sales b(y’ April 10

‘/ ‘ through utilizing Instagram &
| i TikTok.
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Non-Toxic Skincare!
Helping my grandma sell her skincare products!
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SINCE

Account
Analyhics ‘e

4.5K 306

Account Views Profile Visits

10 115

Follows Likes

1/

Comments




Audience
Insighis

50

40

30

20

10

18-24 25-34

Male
22.2%

35-44

Female
77.8%

45-54

While looking into
the audience
analytics for TikTik,
the audience we are
reaching does seem
to be aligned with our
target audience.




Mosl Viewed
TiKTok
= 13

£ | Q Find related content " Search ! .
T e e S Likes

1.1K

Views

clarabelle’s

thenapeltic;

Qs 3-5
nothing like putting fresh labels on!!
#SmallBusiness #naturalskincare...

®2 Idaho

clarabelle's




Mosl Engaging
TikTok
>3

Likes

Comments

W55 - Ashiéy Miller
#g I'm excited
855, AshigyPlliller ‘

./ llove grandmas
4

an

A @laFabelle’s Wellness Co. » Ashley Miller

K“ ahaha shes SO excited for this!




2nd Most Engaging
TikTok
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Demolding a new soap!!! ¢#
Cardimum & Jasper!! Keep yo...
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Eisy
Siraleg

Primary Objective

Make 10 Etsy sales by April 10 through
utilizing Instagram & TikTok.

Secondary Objective

List 5 products on Etsy by April 10.
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Digilal Storefroni

Etsy = Categories (Search for anything @ O & A~ é-o @v jw}

@ Gifts Personalized and Custom Jewelry Home Favorites Fashion Finds Registry Gift Cards

clarabelle’s

WELLNESS
LIP BALMS | SALVES | SOAPS
Rl .

it ClarabellesWellness

weLLnEsS

Nampa, Idaho Linda Richey

] Contact

ltame

' ClarabellesWellness

WELLMESS

Nampa, Idaho
Items
[ Search items Q, )
All 2

@ Contact shop owner

0 Sales

All-Natural Plantain Herb Salve Fragrance-Free Cocoa Butter Lip Balm
0 Admirers $14.99 $6.00
Shop policies Accepted payment methods

Last updated on
M'Pa . VISA . s’ e

Accepts Etsy Gift Cards and Etsy Credits



SINCE

Account
Analylhics e

3/

Account Views

LIP BALM VIEWS

8

SALVE VIEWS

9




High Performing
Content

$6.00

Fragrance-Free Cocoa Butter Lip Balm

1 ClarabellesWellness

© Ships from Idaho
+/ Arrives soon! Get it by Mar 17-24 if you order today
].‘ /' Returns & exchanges accepted

Quantity

i "

@ Add to collection

Item details ~

Highlights
N Made by ClarabellesWellness

Q ships from Idaho! Shorter shipping distances are

kinder to the planet

@) Materials: coconut oil, cocoa butter, almond oil, h...

(T1)

Pamper your lips with this all-natural, fragrance-free lip

balm!

All-Natural Plantain Herb Salve

ClarabellesWellness

-
3 © Ships from Idaho
«/ Arrives soon! Get it by Mar 17-24 if you order today
:- / Returns & exchanges accepted

Quantity

@ Add to collection

Item details ~

Highlights

N Made by ClarabellesWellness

Q ships from Idaho! Shorter shipping distances are

@ Materials: plantain herb, coconut oil, beeswax

This simple, all-natural salve is crafted with just three

Etsy

pure ingredients: Plantain Herb (Brog
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Instagram Primary
G()al: Gain 300 followers.

PROGRESS:

Clarabelle’s Instagram account currently
has 44 followers. Although 300 followers
was not acheived, 8.1k accounts were
reached.

« 18 reels were posted.
« 9 static posts were posted.
o 15 stories were posted.

Instagram Secondary
(7O a): Make 10 Etsy sales by utilizing Instagram.

PROGRESS:

O sales were made throughout the course
of the campaign, however, in an attempt to
promote the Etsy shop many individuals
were redirected to the shop.

e« 279 Profile Visits.
« 9 External Link Clicks.



TikTok Primary Goal:

Gain 200 followers.
PROGRESS:

Clarabelle’s TikTok account currently has 10
followers. Although 200 followers was not
achieved, 4.5k accounts were reached.

« 12 TikTok videos posted

TikTok Secondary Goal:
Make 10 Etsy sales by utilizing TikTok.
PROGRESS:

O sales were made throughout the course
of the campaign.

My main focus was on the Instagram
account, and the Etsy link was never added
to the TikTok profile.



Eilsy Primary Goal:

Make 10 Etsy Sales
PROGRESS:

O Etsy sales were made throughout the
course of the campaign, however, the Etsy
shop received 37 views.

e Lip Balm viewed 8 times.
« Plantain Salve viewed 9 times.

Elsy Secondary Goal:
List 5 Products
PROGRESS:

2 products were listed to the Etsy shop.
« Cocoa Butter Lip Balm
« Plantain Salve

There are 2 other products that were
nearing completion with labeling.

« Rosehip Oil Massage Oil

« White Clay Face Mask






