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Taffy’s has been a staple in

Pueblo, Colorado since June

1, 1981. They are known for

their fun atmosphere with a

nostalgic touch. They pride

themselves on the quality

and diversity of their candy.

Taffy’s is located in a high

foot trafic area being right

next to Pueblo’s well know

River Walk.

Background



Nostalgic

Community Focused

Friendly Environment

Good Service

Fun and trendy
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Brand Values



Incorporate

Instagram into

their social media

use by creating

mock posts and a

content calendar.

Project Goals
Use fun, trendy

yet nostagic

colors to add

younger people

into the target

audience. 

Keep some

nostalgic elements

to keep the already

established

audience. 

Gain attraction

and awareness
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Public Perception
Posisitve

Majority of the

comments of

google reviews

are positive.

People talk

about the cute

and nostalgic

atmosphere.
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Public Perception
Negative
Even when getting

negative comments

Taffy’s does a great

job of reaching out

and seeing how they

can help the problem. 
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Their website is organized but has

outdated pictures and is missing

the marks on some design

elements within those pictures. 

No Instgram which takes out a

percentage of potential

customers. The are also

inconstant with the social media

that they do use. 

Problems 
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SWOT

Nostalgic
High foot traffic
area
Established
Good reviews 

Strenths Weaknesses
No Instagram
Needs updated
pictures on
website

Opportunities Threats
Instagram
Improved
awareness on
social media

Maggie’s candy
kitchen
Sugar Puff
Mauro Farms and
Bakery
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Mood Board
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Color Scheme
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Target Audience 
Taffy’s has a very broad
target audience. Candy is
something that appeals to
everyone. This shop attracts
the older generation because
it has been around a long
time and feels nostalgic to
them. It attracts the young
adults because it is is a fun
date spot in Pueblo. And it
attracts kids simply because
it is candy.  
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Emily Sugar
18-25 years old
College Student at
Pueblo Community
College. Has a big
sweet tooth and is
looking for some new
fun date spots.

Brand Persona
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Nanna Sweets
55-75 years old
Long time resident of
Pueblo. She has many
grandchildren she loves to
spoil. Finds Taffy’s nostalgic
and wants to share those
memories with her children
and grandchildren. 

Brand Persona
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Updated Website
picture

Original 
 Problems:
White text over
picture made it
hard to read. 

New
Made the text and
picture separate to
be able to read
better. Added in
some of the new
colors and elements
of the candy icons. 13



Current social
media

Taffy’s Facebook isn’t terrible but it isn’t
great either. They sometimes post holiday
deals or just pictures showcasing an item
but a lot of their posts don’t hit the mark on
certain social media elements. They hardly
do captions on the posts and when they do,
they are simple and don’t include hashtags
which could help them reach more people. 
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Current social
media

Taffy’s has a  link to their
TikTok account on their
website but that account is
not used often. They have
one post from April but
before that it had been a
year since they posted.
They used to make videos
about them making certain
items and bringing that
back has the potential to
give them more attraction. 
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Improvement Ideas
Reels: Incorporate fun trendy

reels to appeal to the

younger audience.

Hashtags: #candy #pueblo

#sweets #treats

#puebloriverwalk

Collabs: Pueblo River Walk,

J'Loren & Co. Events(any

party planners), Planet Ice

Cream
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Social Media Grid
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Content Calander
SUN MON TUE WED THUR FRI SAT

Type: Post

Fun graphic

featuring a

deal of the

week

Type: Reel

Video of

How some

of the

candy is

made

Type: Post

Fun graphic

featuring a

deal of the

week

Type: Reel

Showing off

ice cream

flavors

Type: Reel

Trending,

attention

grabbing

reel

Type: Post

Ad for a

special

BOGO deal

Type: Post

Highlight of

a type of

candy

Type: Reel

Trending,

attention

grabbing

reel

Type: Post

Ad for Taffy’s 

Type: Reel

ASMR of

candy

making

Type: Post

Ad for a

special

holiday

themed  deal

Type: Reel

Trending,

attention

grabbing

reel
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Desired Outcomes

A way to measure if

incorporating these changes

is affective is to see if there

is in increase in foot trafic,

and social media

interactions, and then the

overall revenue.
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