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ABOUT
TIDAMELIA

| created @tldamelia as an educational
space dedicated to the experience of living
with Type 1 Diabetes. My goal was to create a
supportive environment where individuals with
Type 1 Diabetes feel seen, understood, and
connected, while also providing clear and
accessible education for those who wish to
learn more. This account shares the realities of
navigating Type 1 Diabetes in a way that
informs and normalizes the experience.
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EXECUTIVE SUMMARY




My goal was to build o
consistent brand presence
across all platforms while

iIncreasing engagement,
gaining new followers, and
connecting with my target
audience through content.




OBJECTIVES

Engagement

Increase engagement on
Instagram and TikTok by 10%
and maintain cohesive
lbranding across platforms.

Non-Followers

Achieve at least 50% non-follower
reach compared to follower
reach on all posts.

STRATEGY

Post consistently across all platforms
and use branding to make a cohesive
brand identity across all platforms.

Create content that resonates with
audiences facing similar experiences,
encouraging engagement and
interaction.

Create content that is easy to
understand for those who have type 1
as well as those who dont.
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COMPETITOR ANALYSIS
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BRAND
DIFFERENTOR

 Blend real-life experiences with easy to understand education to create
informative content.

e Share the everyday realities of living with Type 1 Diabetes, balancing work,
college, and life alongside blood sugar management, injections, and

devices.

e Use a clean, modern aesthetic and relatable storytelling style to help both
diabetics and non-diabetics feel seen, informed, and connected.



TARGET AUDIENCE

Primary Target Audience:
People living with Type 1
Diabetes
Age: 16—35
Gender: Male/Female

Location: Primarily U.S. (but
relatable globally)
Lifestyle: Active students, young
professionals, and adults
balancing Type 1 with work,
school, and socidal life.

Secondary Target Audience:
Friends, family, and partners of
people with Type 1 Diabetes
Age: 18—45
Interest: Learning how to support
a loved one with diabetes
What they want: Easy to
understand explanations, “What
to do” advice for highs/lows,
insight into what living with Type 1
is really like.
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ee0=0



%UDIENCE

EMOGRAPHICS

GENDER

18-24

FOLLOWERS AGE

25-34

35-44

45-54

COUNTRIES

United Kingdom

41%
Canada

6.4%

us
86.8%



SOCIAL MEDIA

PROFILES

| wanted all profiles to be easy to
find and recognizable across all
platforms. Each account uses the
same profile photo and a
consistent username. Every
description was intentionally
written to clearly communicate
the purpose of the page. Overall,
my goal was to create a cohesive,
searchable presence that makes
it simple for anyone to locate and
identify tidamelia.

Amelia McLay
@t1d.amelia
188 262 1,078
Following Followers Likes

7 Message Qo v

Type 1 diabetic for 7 years
Omnipod + Dexcom
Follow along for diabetes education and

contentl!!
<{ t1damelia A
Amelia
18 235 220
posts followers following

Type 1 for 7 years
Omnipod+Dexcom

Education Lifestyle Dexcom Reposts

t1damelia

1 follower « 6 following

Type 1 diabetic sharing edication, lifestyle, and
tools to live life daily with diabetes.

Dexcom + Omnipod

7 years Type 1
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Amelia

tldamelia

Amelia McLay
Type 1 diabetic for 7 years!
Spreading education and sharing my life!

diabetes diabetes education +2

f‘fz@ 8 followers - instagram.com/t1damelia?igsh



CONTENT PILLARS

Content pillars are the themes our
content falls into and help keep
content consistent.

| choose to focus on education,
tips/tools, and lifestyle-type content.

32% of my content is in education
26% of my content is tips/tools
42% of my content is lifestyle



EDUCATION

e Break down complex Type 1 Diabetes concepts into simple explanations that help
both newly diagnosed individuals and supporters understand daily management.

e Create clear, shareable educational posts that followers can send to friends and
family to foster a better understanding of Type 1 Diabetes.

TIPS/TOOLS

e Share practical strategies for navigating blood sugar management, technology, routines,
and unexpected challenges.

e Highlight tools, products, and diabetes tech (pumps, sensors, apps, organizational hacks)
that make daily life easier and more efficient.

LIFESTYLE

 show the everyday reality of living with Type 1 Diabetes (school, work, social life, fitness,

and routines).
e Integrate personal moments and real-life experiences about Type 1 Diabetes to build a
connection with my audience.



GOOGLE SHEETS

| organized my content using
Google Sheets, recording
every ideal hadina
spreadsheet. | created
columns for content pillar,

tidamelia - Threads
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https://www.instagram.com/p/DRnzpGLkpfY/?img_index=1

PLATFORM PERFORMANCE

ENGAGEMENT

Non-Followers
16%

Accounts Reached: 3,345
Profile Visits: 473

Interactions: 530

Followers Gained: 123
Total Views: 11,569 PLATFORM VIEWS

Followers
38.3%

Followers
84%

Non-Followers
61.7%



INSTAGRAM STORIES

Can you spot the difference?

So exciting!!!!

How would you rather
treat a low?

| chose to create
stories to better
engage with my
audience and
encourage them to
interact with
content. It also
helped build a fun,
consistent space for
them to return to
each week. This
allowed me to
interact with my
audience more.



INSTAGRAM
EVALUATION

As a result of posting on
Instagram, | grew my audience
from 143 to 271 followers. | had
an overall platform
engagement rate of 6.1% and
created content that was
consistent and helped grow my
platform while meeting KPIs.




Amelia McLay
@t1d.amelia
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Type 1 diabetic for 7 years
Omnipod + Dexcom
Follow along for diabetes education and
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https://www.tiktok.com/@t1d.amelia/video/7570961928269401374

PLATFORM PERFORMANCE

Total Views: 368K
Profile Views: 1.9K

Interactions: 59.1K
Followers Gained: 507




TIKTOK
EVALUATION

TikTok was my most successful
platform through this campaign. From
posting, | was able to go from 0
followers to 332 followers. | was also
able to meet my goals with
engagement through TikTok by
creating content that others want to
see and engage and interact with daily.
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tldamelia

Amelia McLay

Type 1 diabetic for 7 years!

Spreading education and sharing my life!
acs

THREADS

Threads

% t1damelia
h 4

tldamelia €)
Hey everyone! | am Amelia! I've had type 1
diabetes since | was 16 and it's been about 7
years! |'ve started this account as a school
project and am so excited to be on this platform
and to share my knowledge about type 1 with
everyone!
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THREADS
OVERVIEW

| was able to create a new
presence on threads. | gained 11
total followers and was able to
learn a new platform that | had
never used before. | enjoyed being
able to make posts that others
could connect and engage with.

<@ tldamelia > typeldiabetes 4d €)
Blood sugar isn't random!

Sleep, stress, hormones, food, and activity ALL
play a HUGE role in your blood sugar!

#diabetes #typeldiabetes

2 Q G b
<2 Pinned
t1damelia 10/25/25 (€)

Hey everyone! | am Amelia! I've had type 1
diabetes since | was 16 and it's been about 7
years! I've started this account as a school
project and am so excited to be on this platform
and to share my knowledge about type 1 with
everyone!
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t1damelia > typeldiabetes 11/6/25 (€)
Happy national diabetes month to everyone out
there! I'm so proud of everyone for doing hard

things!' @Y @
#nationaldiabetesmonth #typeldiabetes
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https://www.threads.com/@t1damelia

t1damelia

1 follower « 6 following
Type 1 diabetic sharing edication, lifestyle, and
tools to live life daily with diabetes.

Dexcom + Omnipod
7 years Type 1

Following ) Message

Admin quick access
You can promote or boost a post while using your main
profile. To see more, switch to t1damelia.

“ Advertise

Make an ad using text, photos or videos to
promote your business.

- Drive people to your Page

Build trust in your brand, products and
services by increasing traffic to tidamelia.
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Friends Reels Events Notifications Menu




FACEBOOK
OVERVIEW

| built a new presence on
Facebook, gaining two followers
and learning to navigate a
platform | had not used before.
Although Facebook was
sometimes challenging to
manage, | found that posting in
relevant groups was effective, and
| plan to continue using this
approach moving forward.

HTTPS.//WWW.FACEBOOK.COM/PROFILE.PHP?ID=61582956758455

1damelia

1 follower « 6 following

ype 1 diabetic sharing edication, lifestyle, and
ools to live life daily with diabetes.
Dexcom + Omnipod

years Type 1

& Following ) Message

L2 tldamelia

My Favorite

low snacks
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CONCLUSION

Throughout this project, | was able to learn
a lot, interact with my audience and reach
new people, and build new relationships
that | wouldn't have been able to reach
otherwise. | successfully grew my
platforms, built engagement, and
strengthened my connection with my
audience. It also allowed me to develop as
a creator and establish a clear direction
for my content moving forward within the
Type 1 Diabetes community.




ABOUT ME

'm Amelia McLay.

| have a bachelor's degreein
Communications with an Emphasis in
Digital and Social Media from BYU-Idaho.
| have experience in digital and social
content creation. | enjoy creating content
for all platforms and using my creativity
to do so. | have experience in branding,
audience growth, and creating
engaging content for all to enjoy.
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